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NAI: Delay in IDFA implementation does not address harm to
developers and disparate benefit to Apple
WASHINGTON, DC (September 3, 2020) - The Network Advertising Initiative released the
following statement by NAI President & CEO Leigh Freund. Apple today announced that it will
delay implementation of its requirement that consumers opt in on an app-by-app basis to use an
anonymized identifier for personalized advertising (IDFA). Apple is delaying the measures in
iOS 14 until early 2021 to give advertisers and app publishers more time to prepare.
"While this postponement is a positive development, it doesn't address the underlying concerns
from NAI and across the digital advertising ecosystem. Apple intends to force consumers to optin to receive tailored advertising from third-party advertisers, while Apple will continue to track
consumers by default, using their platform as a competitive advantage to enhance their own
digital advertising revenue.
Requiring app-by-app opt-in while Apple continues tracking across apps will create unnecessary
confusion and lead to economic hardship for app developers. It could lead to a dramatic
decrease in the availability of ad-supported apps, which consumers overwhelmingly prefer."
The NAI previously commented on this topic on June 23, 2020.
###
About the NAI
The NAI is a non-profit organization and the leading self-regulatory association dedicated to
responsible data collection and its use for third-party digital advertising. Since 2000, we
have been working with the leaders in online advertising to craft industry standards and policies
to promote consumer privacy and trust in across the digital advertising ecosystem. Almost every
Internet ad served in the United States involves the technology of one or more of the NAI's over
100 member companies. Together, these companies form the backbone of the thriving and
diverse market of ad-supported free content and services. Additional information can be found
at networkadvertising.org.

