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Network Advertising Initiative

NAI Principles Roadmap for OBA*

Non-Pll Merged with PII
(Prospective) (Retrospective)
Non-Pll Non-Pll Non-Pll Sensitive Children
for OBA Merged Merged Consumer Under 13
with PII with PII Information Segment
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SECURITY REASONABLE SECURITY
RETENTION LEGITIMATE BUSINESS NEED

OR AS REQUIRED BY LAW

*Selected Provisions




